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Bachelor of Communication Arts Program in Live Event Creation and Management (International Program)
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1. %@Wﬁﬂg@]i (Name of Program)

Bachelor of Communication Arts Program in Performance Communication

1. %ﬂﬂﬁﬂg@]ﬁ (Name of Program)

Bachelor of Communication Arts Program in Live Event Creation and 13 ﬂu%ﬂﬁﬁ’ﬂq b
nangasimamansiudia a1 13mMIdedIsmsugad Management
wangastimamansiiasa c13ImmMsadeassanermsTamsNuIaa
A s A a
2. TﬂﬂﬁiyiLﬂ (Name of Degree) 2. ‘Hﬂﬂiﬂgﬂlﬂ (Name of Degree)
A g A g =~ A
yoIau FoLaN nlasusediyan
Bachelor of Communication Arts (Performance Communication) Bachelor of Communication Arts (Live Event Creation and Management)
a o a 4 a Y] a 4 o
UINATATUUN (ﬂﬁﬁ@ﬁWiﬂTﬁLLﬁﬂ\i) UINAFMTATUUNG (ﬂh‘ﬁ%ﬁ\iﬁiiﬂuazﬂ”lii]ﬂﬂ”lixﬂuuﬁﬂﬂ)
A A
FOYD FOUD
B. Com. Arts (Performance Communication) B. Com. Arts (Live Event Creation and Management )
A
UA.U. (MTTDFITNITUEA) UA.U. (ﬂTiZ’f%ﬁ\iﬁﬁﬁﬁllﬁgﬂWS%ﬂﬂ1i\11ullﬁﬂ\1)
3. Curriculum Structure Numrvgia | 3. 1ns9a319%angas (Curriculum Structure) UIUNUILDA
General Educat101’1 Courses 36 Credits General Educatzo;:z Courses 30 Credits AR IIUNUIERAS)
muInInany1a 1) MmNy 1) o
mawaﬂqmmﬂ 145
Language Courses (NQUIT1NTIVI) 15 Credits Language Courses (NQUIBINIYI) 15 Credits wuena $lu132 v
VA @ s " a o s -
Social Science Courses (ﬂ’c}iJ’J“lﬂﬁ'\iﬂllﬁWﬁ@’li) 12 Credits Social Science Courses (ﬂﬁj}l’)ﬂﬂﬁﬂﬂllﬁ?ﬁ@]i) 6 Credits 06l
Humanities Courses (ﬂ’cjiﬁ“]ﬂhl;l‘]ﬂﬂﬁWﬁ@ﬁ) 3 Credits Humanities Courses (ﬂ@:u%%uﬁg‘ﬂﬂﬁ1ﬁﬁ§’) 6 Credits - AAIUIUNUIINATUIA
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Science and Mathematics Courses

1A a 4 a J
(MAUIFNINNAMNAATUAZAUAMTAT)

6 Credits

Science and Mathematics Courses

1A a J a J
(MANITNINAAATUASAUAMTAT)

3 Credits

Specialized Courses (wmﬂ‘immww

96 Credits

Specialized Courses (141/?@3%’7!727#73!

102 Credits

Core Courses (ﬂ’cjiﬁ"]ﬂuﬂu)

39 Credits

Core Courses (ﬂﬁjlﬁ‘]ﬂuﬂu)

36 Credits

Major Required Courses (NN U0NIIAL)

39 Credits

Major Required Courses (NgNITUONITIAL)

45 Credits

Major Elective Courses (ﬂﬁjll%“mmﬂlﬁ@ﬂ)
G
13o

Minor Courses (ﬂﬁjll%"lﬂi‘ﬂ)

18 Credits

18 Credits

Major Elective Courses (ﬂq'u%namﬁaﬂ)

15 Credits

Janwna 1) 910 36
[ a I 1
vuenilu 30 e
e lagaad uIuniIg
fin nguimdinumans
1 a I
910 12 vienailu 6
WA NI
NUBIANQUIT
YYHEMaAAs 9103 11w
a I 1 a
Aa 131y 6 MeNe Laz
AATIUIUNUIBNANGY
F¥INNans 1ay
AmAMEAS 910 6 HUIY
a I 1 a
a3 vuaena
S INNTIHIUHUIINAVD
HUIAIBURNIZIN 96
[ a I 1
yuena 11y 102 e
o Taaiys1uIuKLIeY
AANQUIUBNTIALIN
1 a I [
391uenilu 45 Wiae
na
A Y v
- e AN aennana
AVUNUMTITEUAY
AuANbuZTuRANN

J @
szaedveanangas

Free Elective Courses (WN?W?%’7!5@ﬂAﬁ?)

6 Credits

Free Elective Courses (Wlli)@?“b’?lﬁd@ﬂm’?)

6 Credits
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Total 138 Credits Total 132 Credits
4. General Education Courses 37 Credits 4. General Education Courses 30 Credits
4.1 Language Courses 15 Credits 4.1 Language Courses 15 Credits
NN NN
GE 1403 Communication in Thai 3 (3-0-6) GE 1403 Communication in Thai 3 (3-0-6) lﬂéﬂuﬁﬂt’jm GE 1404 udJu
J'IT]sﬂllVlfJLﬁ@ﬂ”Ii%@ﬁWi ﬂ'l‘]sﬂllﬂﬂlﬁﬂﬂ1§iéﬂ‘)ﬁ”lﬁ GE 1405
OR OR
GE 1404 Thai Culture and Traditions GE 1405 Thai Language and Culture
ﬂ?HWLLa%ﬁ)ﬂluﬁiiiJVlﬂﬁl
BG 1001 English I 3 (3-3-7) BG 1001 English I 3 (2-3-6)
29nqH 1 29N H 1 wieusieaziBeamioena
BG 1002 English II 3 (3-3-7) BG 1002 English IT 3 (2-3-6)
INOH 2 DINOY 2
BG 2000 English III 3 (3-3-7) BG 2000 English III 3 (2-3-6)
9Ny 3 99N 3
BG 2001 English IV 3(3-3-7) BG 2001 English IV 3(2-3-6)
0INOH 4 INOH 4
4.2 Social Science Courses 12 Credits 4.2 Social Science Courses 6 Credits
ngudANFeaumans ngudInFeaumans
GE 2202 Ethics 9395554 - - GE 2202  Ethics 9385533 3 (3-0-6) Tifimsdeunlas
CA 1012 Macro-environment, Media Effect and Media 3 (3-0-6) aN3183%1
Literacy
CA 2016 Psychology for Persuasive Communication 3 (3-0-6) ans18Im
CA 4010 Law and Ethical Concerns for Communication 3 (3-0-6) CA 4010 Law and Ethical Concerns for Communication 3 (3-0-6)
NHNBLAZ IS UTIT UM TOANS NQHINELAZ I3 655 UM A0 Bifimanfdeunas
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4.3 Humanities Courses 9 Credits 4.3 Humanities Courses 6 Credits
YRR AAYCLAT ot
GE 2101 World Civilization 3 (3-0-6)
INUTITUALIUAN R ERCRS !
GS 1002 Basic Philosophy 33-0-6) GE 1102 Introduction to Philosophy 3 (3-0-6)
USrauilosdu lifimsnasunilag
4.4 Science and Mathematics Courses 6 Credits 4.4 Science and Mathematics Courses 3 Credits
ngudnInemanisazadinmans ngudInInenmaniuazadinmans
GE 1301 Environmental Science 3 (3-0-6) aN5183%1
Inenmaas aanadon
BG 1301 Fundamentals of Statistics 3 (3-0-6) BG 1301 Fundamentals of Statistics 3 (3-0-6) - 1
ot ot Tusimsulasuniaa
ﬁﬂ@]WU§1u ﬁﬂ@lWLliTL!
5. Specialized Courses 5. Specialized Courses
- 97 Credits - 102 Credits
HNINIVURNIS HNINIVURANIS
5.1 Core Courses 39 Credits 5.1 Core Courses 36 Credits
NGB INY AGUIT AU
CA 1001 Introduction to Communication 3 (3-0-6) CA 1001 Introduction to Communication 3 (3-0-6) Tutimsnlasuulas
A A g9 A - )
NITADATIUDIAU NITEADFITIUBDINU
CA 1002 Introduction to Photography andCinematography 3 (2-2-5) CA 1002 Introduction to Photography and Cinematography 3 (2-2-5) lisimsulasuulag
2 P ) A s X g
DINUNLAENTNIUATLUDIAU AINUILLASHINIUATLUDIAU
CA 1006 Introduction to Journalism and Mass 33-0-6) AR89
Communication
CA 1017 Introduction to Creative Communication Design 3 (3-0-6) AR89

A g s X 9
NITVVNUUVTDNINTATIAUUDIAU
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CA 2004 Introduction to Advertising 33-0-6) CA 1021 Introduction to Advertising and Branding 3 (3-0-6) nlasusadn nasuae
a Y dy Y a
miTmummazmwaummamu 31873%1
CA 2005 Introduction to Public Relations 33-0-6) CA 1022 Introduction to Public Relations 3 (3-0-6) wagusHadimn
v o oA v
miﬂizmﬁu‘wu‘ﬁm@mu
CA 2007 Introduction to New Media and 32-2-5) CA 1024 Introduction to Digital Media Communication 3 (2-2-5) nlasusaian wlasuie
Broadcasting msdeasrudeaInallosdy s uazlasumesue
510711
CA 2015 Introduction to Performance 3(2-2-5) CA 1023 Introduction to Live Event Creation and Management 3 (2-2-5) nlasusiadin ¥ewuay
Communication ﬂ'liﬁ%}'Nﬁiif{lmgﬂ'ﬁ5ﬂﬂ1iﬁ1ullﬁﬂﬁlﬁﬂﬁﬁ}u l!a&’ﬂJaEJUﬁ'l@%U']ﬂ
316791
MGT 1101 Introduction to Business 33-0-6) MGT 1101 Introduction to Business Tuaimsnlasuuilas
a X 9
FINUVDNAY
MGT 2900 Principles of Management 33-0-6) MGT 2900 Principles of Management lifimslasuuilas
HaNMIIANS
MKT 2280 Principles of Marketing 33-0-6) MKT 2280 Principles of Marketing lisimsulasuulag
WanNsnala
CA 2018 Consumer Insight 3 (3-0-6) anN183%1
Y Y a a K
My 13 Tnaiadn
CA 2003 Presentation Technique 32-2-5) é’wmmﬂmju%m N1an
madamsinaue
CA 2019 Communication Arts Research 33-0-6) e1NUNIAIT DN
MIIeMTmeans 1901 tazideusvain
NM 3401 Production for Communication Tools - CA 1025 Computer Graphic Design 3 (2-2-5) nasusiain ¥edvuaz
MsHannIollomsaeans MIBBNLUVNUABNNAADS NI 1N MOTUIYT 18I
5.2 Major Required Courses 39 Credits 5.2 Major Required Courses 45 Credits
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AYUIBUONTIAY NGUIBUBNIIAY
AD 3101 Principles of Marketing Communication 33-0-6) aN5183%1
wanmsdeasnsAaIn
CA 2003 Presentation Technique 3(2-2-5) $he'llviuaadrnu
maNAMIUNTUD
CA 2013 Utilization of Multimedia Tools 3(2-2-5) AR89
mslfnsesiioantine
CA 3011 Communication Arts Research 33-0-6) ghe'llvuaadrnu
M3IveNTmamans
PC 3305 Script Writing and Analysis 32-2-5) LIVE 2101 Script Analysis and Creation for Live Events 32-2-5) lﬂéﬂuiﬁﬁ 3%%@3%@3%1
MIWIULAZMITAATIEHUNAZAT MIAATIEHLASNATIAUNTIMS UM TR 1aZMOTUIU 1IN
PC 3306 Marketing Management for 32-2-5) LIVE 3104 Marketing Communication for Live Events 3(2-2-5) l‘ﬂ?ﬁ'ﬂu‘i el 3"151&213%6"3%1
Performance Project MsAomIMINAIAEIHTUIULAR HAZAIOTLIYT IV
MsIamINMsaaad sy lasamsuuanas
PC 3307 Visualization of Stage/Event 32-2-5) LIVE 3102 Art Direction for Live Events 32-2-5) wdsusitaisuassoin
Weudatlvewdi/ Brui Miufalldmsuauans 1aZMBTUIU 1IN
PC 3308 Performance/ Event Criticism 32-2-5) é/whlﬂﬂtj'ill’j"]ﬂl@ﬂlﬁ’é)ﬂ
M3INTNNULEALDIUN
LIVE 2104 Art and Literature Appreciation 3(3-0-6) ﬁwmmﬂmju%uﬁan
AailzuazissunnIony o
wlaousitain
LIVE 2102 Design for Live Event Creation and Management 32-2-5) eﬁ'mmﬂwm@%nﬁaﬂ
MyveNUUUAHTUMIA NaTIAUAZMIIAMTNULAA wldsusiairuaziein
1Az U9 10IW
LIVE 2103 Acting for Live Events 3(1-4-4) gheannuairiaen
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NITLLTAA

nlasusiaInuazyeIn

HAzAI0T U919

LIVE 3103 Show Directing 3(1-4-4) geannuindiriaen
MIMAVNULTA wldsusiairuaziein
HaZMOTUIYI 1IN
LIVE 3101 Sound Creation and Production for Live Events 3(1-4-4) ennNIAIBUADN
myadnassndeuazuraadsaluauaag wlasusiainuasFoian
HAZAIOTLIYTIBIV
PC 4306 Stage/Event Management 3(1-4-4) LIVE 3105 Stage Management for Live Events 3(1-4-4) Lﬂéﬂui v 3"]1%16%%83"]51
MIIANTIN/MILEAS MIMAUN HAZAIOTLIYTIBIV
PC 4308 Live Event Creation and Management Workshop I 3(1-4-4) LIVE 4101 Live Event Creation and Management Workshop I 3(1-4-4) Lﬂéﬂui vid 3"]1%16%%83"]51
UfiRmsmsdeaismsudns 1 msUfiamsnuadasssuamsiamauuaad 1 HazMeTUII 1IN
PC 4309 Live Event Creation and Management Workshop 11 3(1-4—-4) LIVE 4102 Live Event Creation and Management Workshop 6 (2-8-8) l‘ﬂ?ﬁ'ﬂu‘i el 3"151&213%6"3%1
UfiRmsmsdeatsmsuend 2 11 myUfiamsanuainassauazmisanisnunaas 2 LAzt IV AL
USudwauniiena
LIVE 3110 Live Event Creation and Management Internship 3(1-4-4) Lﬁlli 197391
msAnulud M saLarMITAMT NUILAA
PC 4310 Seminar in Live Event Creation and Management 32-2-5) AR89
Funms AeasmsLaad
PC 4311 Production Management for Performance N15IANT 32-2-5) AR89
MINAAT NS UITULLEA
LIVE 4103 Research Methodology for Live Events 32-2-5) RYERRE S
msrinveluaueaas
LIVE 4104 Project Management for Live Events 3(1-4-4) lﬁuﬁfﬁ"]ﬂ

MIVIMITIAMS 1ATINTNULEAS
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Major Elective Courses 18 Credits Major Elective Courses 15 Credits
nguIvueniden nguIvuenaen
PC 3301 Art and Literature Appreciation 33-0-6) Esljwllﬂﬂfcjlﬁ"h’%ﬂﬂﬁﬂ Al
Aadzuazissundiony
PC 3302 Principles of Performance Design 32-2-5) Esljwllﬂﬂfcjlﬁ"h’%ﬂﬂﬁﬂ A1l
Wﬁﬂﬂ'l‘i@@ﬂl!‘u‘]_luﬂzﬁ%lﬁﬁﬁﬁﬁ'\ﬂuuﬁﬂﬂ
LIVE 4205 Approaches and Concept of Criticism in Live 32-2-5) 5’1&1mmﬂﬂtjn'3mm Alaen
Events 3uaznanms lumsinsalaunaas wasuswairuazzoin
HaA0TUIBT 1%
PC 3321 Script Writing in English 3(2-2-5) LIVE 3201 Creative Writing and Script Adaptation 32-2-5) Lﬂ%ﬂui ner %maz%a?’m
MIVsULaEMIAALaIUNNBIINgY MIsULazMIaalasuNd M uanuLaa HAZAIDTUIYIIIN
Prerequisite: PC 3305 Script Writing and Analysis Prerequisite: LIVE 2101 Script Analysis and Creation for
Live
PC 3322 Acting for Personality/Social Interaction 32-2-5) LIVE 3204 Personality Development 3(1-1-4) Lﬂéﬂu:" v 3%%!,6551!;83"]51
mmamgﬁamiﬁmumﬂanmwﬁﬂyzmﬁmn MINAUYATNMNLALNNBENINTIAY HazA0TUIYI N
LIVE 4203 Promotion and Strategy for Live Events 3(2-2-5) Lﬁll‘i 18791
nududiutazlSunagninemsaaiadmiuauLaag
LIVE 4201 Art and Culture in 21" Century 32-2-5) Lﬁilﬂfﬁ‘]ﬂ
FavzuazSansssulusaissui 21
LIVE 4202 Cultural Events and Festival Management 3(1-1-4) Lﬁiﬁ 183%1
uuﬂﬁ}ﬂmmuﬁmuazmiii"ﬂmﬂmwhai”a
LIVE 3203 Advanced Acting for Live Events 3(1-4—-4) | iiwsedn
ﬂmmm{?ugq
PC 3323 Fundamentals of Acting 32-2-5) e lnguirneniiaf

Y
MIUAAINUFIU
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PC 3324 Sound for Performance/ Event 3(2-2-5) gllwhlﬂﬂfcju‘iﬁmtﬂﬂﬂlﬁﬁ)u

fﬂi"ﬁlﬂﬂTi53UUL%EN’C’?TW%ﬂﬂ?ﬂlﬁﬂﬂ/ﬁ!ﬂ]uﬁ’

Prerequisite: CA 2015 Introduction to PC

PC 4316 Directing M3MAUMILAAL 3(2-2-5) o lnguireniiasy

Prerequisite: PC 3307 Visualization of Stage/Event PC 3323

Fundamental of Acting

PC 4325 Costume and Make-up Selection 32-2-5) LIVE 3202 Costume and Make up 3(1-4-4) wlasusiainuasfoian
ﬂTﬁﬁlﬂﬁiilﬂ%‘{@%m‘ﬂﬂWﬂLLﬂZﬂWillﬁ'\iﬁﬁH !ﬂ%’ﬂ\ﬂlﬁ\iﬂ?ﬂ!lﬁgﬂ'lill("i\iﬂﬂl'l HAZAOTLIT IV

Prerequisite: PC 3302 Principles of Performance

Design PC 3307 Visualization of Stage/Event

PC 4326 Scenery and Prop Creation 32-2-5) LIVE 3206 Property and Scene Design 3(1-4-4) lﬂéﬂuiﬁﬁ%“ﬂmﬁz%@%m

msaduasssmnuazginsailszneunin m3aduassamnuaziaiessznounn HazMoTUIYI 1IN
LIVE 3205 Lighting and Multimedia Design for Live Events 3(1-4-4) lﬁlli 1872%1
MsoonuUDLaIazIUTaalRg luuIda

PC4327 Selected Topics in Performance 33-0-6) LIVE 4204 Selected Topic in Live Event Creation and 3(1-4-4) Lﬂéﬂu:" vid 3%%!,6551!;83"]51
Communication Management HaA0TUIBIT 1%
fiferaassdumseasnsudng ideradssdumsdeasmsidad

Free Elective Courses 6 Credits Free Elective Courses 6 Credits "hiﬁmmﬁ' sunilag

IR RN RN

2 Free Elective Courses 6 (6-0-12) 2 Free Elective Courses 6 (6-0-12)

a =S ) a
ABUADNTT 2 IY

a A = a
ABUADNLFT 2 IW
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First Year, First Semester

Ui 1 mamsanyi 1

First Year, First Semester

Ui 1 mamsanei 1

Course Code Course Title Credits Course Code Course Title Credits
BG 1001 English I 3(3-3-7) BG 1001 English I 3 (2-3-6) I “ . oA
o o L‘ﬂﬁﬂuﬁ'lﬂazlﬂﬂﬂﬁu’]ﬂﬂﬁ
2INQY 1 9NQY 1
GE 1301 Environmental Science 3 (3-0-6) aAnI18IMN
Ingenansdandon
CA 1001 Introduction to Communication 3 (3-0-6)
A X v
NITEADAITLUBDINU
CA 1012 Macro-environment, Media Effect and 3 (3-0-6) AN
Media Literacy
aﬁlnﬂé}ﬂﬂigﬁﬂi\lﬂﬂWﬂ WanNIgNu
A Y 1w A
VDD Lmzmigmmu’dﬂ
CA 1017 Introduction to Creative 3 (3-0-6) AN
Communication Design
A 9 s Ay
NITDDNULUUVADAITWAIIALUDIAU
CA 1001 Introduction to Communication 3 (3-0-6)
CA 1002 Introduction to Photography and 3(2-2-5)
Cinematography
CA 1021 OR Introduction to Advertising and Branding 3 (3-0-6)
CA 1022 OR Introduction to Public Relations
CA 1023 Introduction to Live Event Creation and 3(2-2-5)
OR Management OR Introduction to Digital
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CA 1024 Media Communication
MGT 1101 Introduction to Business 3 (3-0-6) MGT 1101 Introduction to Business 3 (3-0-6) Tytimsnlasuuilas
a dy 9 a g Y
FINAUVDNAY FINUVDNAU
Total 18 (18-3-37) Total 18 (15-5-34)
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First Year, Second Semester

Ui 1 mamsann 2

First Year, Second Semester

Ui 1 mamsanyi 2

Course Code Course Title Credits Course Code Course Title Credits
CA 1006 Introduction to Journalism and Mass 3 (3-0-6) AN
Communication MN3eNIANAATLAY
ﬂ?‘i%’t‘)ﬁ?iﬂ?ﬁ“ﬂu
CA 1021 OR Introduction to Advertising and Branding 3 (3-0-6)
CA 1022 OR Introduction to Public Relations
CA 1023 Introduction to Live Event Creation and 3(2-2-5)
OR Management OR Introduction to Digital
CA 1024 Media Communication
MGT 2900 Principles of Management 3 (3-0-6)
CA 1002 Introduction to Photography and 3 (2-2-5) é'wa'lﬂ?]ﬁﬁqmawﬁa
Cinematography
mwﬁma:mwauﬂﬁﬁmﬁ'u
BG 1301 Fundamentals of Statistics 3 (3-0-6) 5’18"11J?Jﬁmmanwfi@
ﬁﬁﬁﬁugm
BG 1002 English II 9309H 2 3(3-3-7) BG 1002 English 11 9309 2 3 (2-3-6) ldauseaziBeamioena
GE 1403 Communication in Thai 3 (3-0-6) GE 1403 Communication in Thai 3 (3-0-6)
s Tnaiemsdoas s Tnaiems doans Bifimsnfdeunlag
GE 1102 Introduction to Philosophy 3 (3-0-6) GE 1102 Introduction to Philosophy 3 (3-0-6) Lﬂgﬂuﬂow%UWﬁﬂ%‘]ﬂ
Veruiioady Veruifeady
Total 18 (17-5-36) Total 18 (17-5-36)
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wagwmlaa

Second Year, First Semester

U9 2 mamsanui 1

Second Year, First Semester

9 2 mamsanuii 1

Course Code Course Title Credits Course Code Course Title Credits
BG 2000 English I11 3(3-3-7) BG 2000 English 111 3 (2-3-6) nlasusieazieaniig
DINOH 3 INOH 3 ne
CA 2003 Presentation Technique 3 (2-2-5) CA 2003 Presentation Technique 3 (2-2-5) - 4
- - lifimsnlasuuila
NAUANITUUTUD NAUANTITUIUTUD
MKT 2280 Principles of Marketing MKT 2280 Principles of Marketing 3 (3-0-6) litimsnlasunilas
nanminan wanminaa
CA 2005 Introduction to Public Relations 3 (3-0-6) ge'laflnila
v w oA v
ﬂ?ﬁﬂi%%?ﬁuwuﬁlﬂﬂﬂﬁu
CA 2015 Introduction to Live Event Creation 3 (2-2-5) ghe'laflnila
and Management
A X 9
NITEADFITNITUAAULDIAU
BG 1301 Fundamentals of Statistics o aﬁﬁuﬁ U 3 (3-0-6)
CA 1025 Computer Graphic Design 89n1UU91UNT 10N 3 (2-2-5) RTHERERED
GE 2101 World Civilization 81585554 1an 3 (3-0-6) RTHERERED
CA 2016 Psychology for Persuasive 3 (3-0-6) A1
Communication
a a A A ]
ﬁ]@]'J”VIfJ']ﬂ'liﬁfJﬁ'lilWﬂﬂ1iT‘LllluTJ
Ta
3 (3-0-6)
Total 18 (16-7-35) Total 18 (16-7-35)
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Second Year, Second Semester

Ui 2 mamsanen 2

Second Year, Second Semester

9 2 mamsanen 2

Course Code Course Title Credits Course Code Course Title Credits
BG 2001 English IV 9309H 4 3(3-3-7) BG 2001 English IV 9309 4 3036 | WasuswazBeamioena
CA 2004 Introduction to Advertising 3 (3-0-6) é’fw"hﬁJwﬁa
msTanadiody
CA 2007 Introduction to New Media and 3 (2-2-5) de'lifilnile
Broadcasting
dolminazdensznuidsudiosdy
CA 2013 Utilization of Multimedia Tools 3(2:2-5) anI1eIN
ms1$insesileaniine
CA 2018 Consumer Insight 3 (3-0-6) aAI187%
msnladus Tnaibedn
LIVE 2101 Script Analysis and Creation for Live Events D13 3 (2-2-5)
%mi'lgﬁlmgﬂ']iﬁ%}']\?ﬁiﬁfﬁjﬂﬁ1ﬂ§ﬂﬂ1§uﬁﬂ\1
LIVE 2104 Art and Literature Appreciation 3(2-2-5)
Aadzuazissunaivny
CA 2019 Communication Arts Research 3 (3-0-6)
maviasedmsuiimaenand
LIVE 2103 Acting for Live Events N13LAAN 3 (1-4-4)
LIVE 2102 Design for Live Event Creation and Management 3(2-2-5)
fﬂﬁ'E)'E)ﬂL!fU‘Uf’?']ﬂ%’ﬂﬂ'ﬁﬁ%}'l\?ﬁiiﬂ(l!ﬁ$fﬂi%ﬂﬂﬁ'
QUL AN
Total 18 (16-7-35) Total 18 (16-7-35)
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Third Year, First Semester

9 3 Mamsan¥n 1

Third Year, First Semester

U9 3 Mmamsan¥n 1

Course Code Course Title Credits Course Code Course Title Credits
CA 3011 Communication Arts Research 3(3-0-6) ghe'lEeuilana
MIeniimamans
NM 3401 Production for Communication Tools 3(2-2-5) aN5182%1
ﬂ?ﬁwaﬂlﬂ%‘{@\iﬁi‘)ﬂ15?}9ﬁ1§
PC 3305 Script Writing and Analysis 3(2-2-5) éelFandlananevdos
m‘m‘dJﬂuuaﬁmiwﬁumﬁa‘lmﬁu
LIVE 3104 Marketing Communication for Live 3 (2-2-5)
Events ﬂ'liéf]ﬁ']ﬁﬂ'ﬁ@]ﬁ']ﬂﬁ"lﬂ%ﬂﬂ'lu
LITAY
LIVE 3102 Art Direction for Live Events 3 (2-2-5)
mnuAaildmsumsueas
LIVE 3101 Sound Creation and Production for Live 3(1-4-4)
Events ﬂ']iﬁ%?ﬁﬁiiﬁlaﬂﬁlla%ﬁ']uwa(ﬂ
e luaunang
LIVE 3105 Stage Management for Live Events 3(1-4-4)
Mamnuni
Major Elective 3 (3-0-6)
Major Elective 3 (3-0-6)
Total 18 (15-6-33) | Total 18 (15-6-33)
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Third Year Second Semester Third Year Second Semester
9 3 samsfini 2 9 3 mamsfni 2
Course Code Course Title Credits Course Code Course Title Credits
. ) ~ ~ &
PC 3306 Marketing Management for 3(2-2-5) te'liFevdlanumennila

Performance Project
159AN1SNSAAATINT U

Tasamsuuaas

PC 3307 Visualization of Stage/ Event 3(2-2-5) ee'lBerdlamenniia

o a a A 14
Neudatlvowdrn/ oraun

9 = ~ 1
PC 4306 Stage/Event Management 3(1-4-4) éelFentlaumennila

MIIANTIN/MILEAS

LIVE 3103 Show Directing MIMAUNULEAS 3(1-4-4)
CA 4010 Law and Ethical Concerns for 3 (3-0-6)
Communication
Major Elective or Minor Course 3(3-0-6) Major Elective 3(3-0-6) "lajﬁmnﬂﬁauuﬂm
Major Elective or Minor Course 3(3-0-6) Major Elective 3(3-0-6)
15 (11-8-26) 12 (10-4-22)
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Fourth Year, First Semester

Ui 4 mamsanui 1

Fourth Year, First Semester

Ui 4 Mmamsan¥n 1

Course Code Course Title Credits Course Code Course Title Credits
CA 4010 Law and Ethical Concern for 3(3-0-6) éhelleumenaes
Communication
ﬂ@]'ﬂMWﬂLlagﬂgﬂﬁﬁillﬂWE?f@ﬁWE
MGT 2900 Principles of Management 3(3-0-6) 5’18”11J?Jwﬁqmawﬁm
NanMIIAMg
LIVE 3110 Live Event Creation and Management 3(1-4-4) Famonay
Internship M3Enaludums
ﬁ%}'lﬁﬁiif{uagiﬂ']ii‘fﬂﬂ']ﬁi]'lu!.lﬁﬂﬂ
PC 4308 Performance Communication 3(1-4-4) LIVE 4101 Live Event Creation and Management 3(1-4-4)
Workshop I Workshop I MsUfiiamsauainassa
ﬂﬁﬂ”ﬁmsms?}amimmﬁm 1 HAZMIIAMINULAAL 1
PC4311 Production Management for 3(2-2-5) LIVE 4103 Research Methodology for Live Events 3(2-2-5) aﬁ'mw‘iﬂn
Performance Communication Mstelumsueaas
MItAMIMUMIHARTINSUMS
15519
Major Elective or Minor Course 3(3-0-6) Major Elective 3(3-0-6)
Free Elective Course 3(3-0-6) Free Elective Course 3(3-0-6)
18(15-6-33) 15(15-6-33)
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Fourth Year, Second Semester

U 4 Mamsanyn 2

Fourth Year, Second Semester

U 4 mMamsanun 2

Course Code Course Title Credits Course Code Course Title Credits

PC 4309 Performance Communication 3(1-4-4) LIVE 4102 Live Event Creation and Management 6(2-10-10)
Workshop II workshop I MsUiamsauadiaassa
URtiRmsmsteasnisuea 2 HAZMIIANTNUUAAL 2

PC 4310 Seminar in Performance 3(2-2-5) LIVE 4104 Project Management for Live Events 3(1-4-4)
Communication ﬂ1§‘]J%'Vi15fﬁlﬂﬂ”I§Iﬂ‘§\1ﬂTﬁ\TluLLﬁﬂQ
ﬁﬂllu']ﬂ'ﬁiéfﬂﬁ'ﬁﬂ'lﬁllﬁﬂﬁ

Major Elective or Minor Course 3 (3-0-6) Major Elective 3 (3-0-6)

Free Elective Course 3 (3-0-6) Free Elective Course 3 (3-0-6)

Total 15 (12-6-27) Total 15 (9-14-28)
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4. viadman¥Ina 36 HUIENA

4. viadman¥Ina 30 ¥ivEnA

' a 1 a
4.1 NQNIBTINIE 15 iuENA

' a i a
4.1 NAUITINIE 15 HuEnNA

GE 1403 Communication in Thai 3 (3-0-6)
(Only for Thai students)

Skills in Thai usage, listening, speaking, reading and writing, main ideas finding, and
information search by state-of-the-art tools, effective public speaking.
GE 1403 myﬂﬂmﬁami?"mmi 3 (3-0-6)
wnwz lums g Ine 1dun msila msya msew uazmsdiou mstulennu
o o Yy 9

diany msnuahasaumadansosliolni q nazmsyalufguruedll

szansom

GE 1403 Communication in Thai 3 (3-0-6)
(Only for Thai students)

Skills in Thai usage, listening, speaking, reading and writing, main ideas finding, and
information search by state-of-the-art tools, effective public speaking.
GE 1403 /1 lnativemsaeans 3 (3-0-6)
@ 9 9 ' 1 = [
wﬂyﬂumﬂ%mm"lm Ulﬂll,ﬂ AERLN NIRA NIV UASNITIVEU ﬂ']ii]ﬂqlfl]ﬂ'\]']ll
9 v Y Y Y 4 A ' A [

aingy ﬂ”liﬂuﬂ'ﬂﬁ”liﬁulﬂﬂﬂ’Jﬂlﬂi’t‘)\iﬂ’t‘)alﬁﬂ g uaxmmﬂ“lumgmmamm

szansnn

Tinlasumlas

GE 1404 Thai Culture and Traditions 3 (3-0-6)
(Required GE course for Communication Arts international students)

Cultural and traditional patterns in Thailand, influence of Thai language on culture,
role of traditional beliefs and values, festivals and local cultures in different parts of
Thailand.

GE 1404 a5 sunazilszmal Ing 3 (3-0-6)

v I a a d‘d 1 3
u,mJuwmmuﬁﬁmmzﬂizmmsluﬂﬁzmﬁ"lm BNITNAVDINMEINUNDINUTITY
1 Y
ummmmmwm%uazmuﬂn mﬁmmmz’Y@mﬁimﬁuﬁﬁuiugnmﬂmm VB

szmea lne

GE 1405 Thai Language and Culture 3 (3-0-6)
(Required course for non-Thai students)
Thai language for basic communication, basic knowledge in listening, speaking,
reading, and writing. Thai cultural and traditional patterns, ways of life, festivals and
local culture in different parts of Thailand.
GE 1405 ﬂ1H1!!ﬂ$§JJ¢NNﬁ§§N"l7IEJ 3 (3-0-6)
Arnisrudmsuinaneiaamna)

s v A X g9 y&X g9 '
mu Inedmsumsdemaidesdu anudidesdulumsils msya msemuaznms
= o = agaa o Ay A
LUYU mu‘ﬁssmmzﬂizmm”lm ’Jfl"]f’JG]hl‘ﬂfJ mﬂmauazmuﬁssuwumuiugumﬂ

a199) vosszine Ine

1wagusieIrnianud sy
WNANHIANTIAVDIAUE

a SR A
UNAAEATHUT SULNU

A A A
1w Ineemsaeans

BG 1001 English I 3(3-3-7)

BG 1001 English I 3(2-3-6)

nlasusiazideanlena
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Lower intermediate academic English, with activities to foster reading, writing,
listening and speaking skills in English through communicative activities in a
meaningful academic context.
BG 1001 9909H 1 3(3-3-7)
nSIngIMmMsszaudy TaeliRonssueen wu fanssumsaeas s un

IF9IIMS WAL IINBZMIO I 1Teu Wa tazya

Lower intermediate academic English, with activities to foster reading, writing,
listening and speaking skills in English through communicative activities in a
meaningful academic context.
BG 1001 9909y 1 3(2-3-6)
MsangEInmssaudy TaefiRonssusien Wy fanssumsdems lunSunisa

M3 ieAIIiNEzMIIY 1Weu 119 nazya

BG 1002 English I 3(3-3-7)
Prerequisite: BG 1001 English 1
Intermediate academic English, reinforcing fluency and grammar with task-driven oral
and writing exercises, developing vocabulary and sentence writing skills with
combined reading comprehension exercises and writing practice.
BG 1002 9409H 2 3 (3-3-7)
YINIY1: BG 1001 8909 I
MEBINgEIMMIsEaunaitiuannanunaswaallums l¥auuas

Y o o Aq 92 g A A Y o v
ll’JfJ']ﬂimﬂ’]ElLl’U‘UNﬂﬁﬂ‘ﬂi%"]ﬁu@'luL‘]Jufp;'luLWﬂLﬁﬁJﬁiN‘ﬂﬂ‘]v:lgﬂTuﬂ'li‘I(‘\l'ﬂ!Lagﬂ'li
) o o v o o & ' 9 < o '
gy mswsmmgmmﬁwmmswﬂysmammmﬂsﬂﬂﬂ Taglsuuurnitanisetu

A 9 IS} 'v
LW’E)ﬂ’JﬁJL‘Uﬂ%LLﬁZf‘lﬁl“llﬂuﬂﬁ_lﬂﬂu

BG 1002 English IT 3 (2-3-6)
Prerequisite: BG 1001 English 1
Intermediate academic English, reinforcing fluency and grammar with task-driven oral
and writing exercises, developing vocabulary and sentence writing skills with combined
reading comprehension exercises and writing practice.
BG 1002 9409H 2 3(2-3-6))
YINIY1: BG 1001 89nq¥ 1
MEBangEIMIMIszaUnasnniuainanuaaeaal lumsl¥muay

Y o o Ag yf g A a Y o v
"lammmmmmmlﬂwﬂﬂﬁwmmmugmmammaﬁwﬂmmumiwﬁuazmﬁ
= o o v o o A ' 9 Y '
LUYU miwmu1§mmﬂwmmxwﬂyzmammmﬂiﬂﬂﬂ Taglsuuvdniamseu

A 9 IS 'v
L‘W’é]ﬂ’J”IZJL"’lﬂGlﬁ]LmZﬂTiL“Uﬂuﬂ’)ﬂﬂﬂu

nlasusieazideanilena

BG 2000 English III 3(3-3-7)
Prerequisite: BG 1002 English II

Advanced English for academic and career purposes, emphasizing organization of
ideas and clarity of expression and understanding.
BG 2000 8309H 3 3 (3-3-7)
Y3WIN: BG 1002 990qy 2

MYBINHILAVFUFTAMMIUAZFANIN wumsiSouiFosnnuaauazaiy

Farulumsuaainnuaasazanudla

BG 2000 English III 3 (2-3-6)
Prerequisite: BG 1002 English 11

Advanced English for academic and career purposes, emphasizing organization of ideas
and clarity of expression and understanding.
BG 2000 93091 3 3 (2-3-6)
Y5WIN: BG 1002 8909 2

MYIBINYILAVFUTIINMILAzIFTAT TN niumsiouiToinnuaauazam

Fanulumsuaninnuaatazanule

nlasusieazideanitena
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BG 2001 English IV 3(3-3-7)
Prerequisite: BG 2000 English 111

Advanced English for academic and career purposes, emphasizing critical and
analytical skills, and formulating logical and co23herent opinions.
BG 2001 9909Y 4 3 (3-3-7)
YININ1: BG 2000 89n9H 3

MBINYBITAVFUTINMIUanFANIN fuinuzmsinssinazins gt

= a A Y =
WIMsUszurannuAaNdeanan LagNIviana

BG 2001 English IV 3(2-3-6)
Prerequisite: BG 2000 English 111

Advanced English for academic and career purposes, emphasizing critical and
analytical skills, and formulating logical and co23herent opinions.
BG 2001 9309 4 3 (2-3-6)
YININ1: BG 2000 89n9H 3

MsanguIzaUguiinmsuazdiinin nfuinyzmsinssinag gl

=< a A kg =
MU szaanNuAaNdoAna0 LAZNIVIANG

nlasusiazideanlena

42 aguandeaumans 12 w7enn 42 nguindeaumans 6 MUIeNA

GE 2202 Ethics 3(3-0-6) | GE 2202 Ethics 3G-06) | linldoumlag
Nature of man, society, and the world, self-discovery, self-love, self-respect, self- Nature of man, society, and the world, self-discovery, self-love, self-respect, self-

actualization, relationship between man and man, man and society, and man and the actualization, relationship between man and man, man and society, and man and the

world, possible problems of living together in the society and their analysis, and ways | world, possible problems of living together in the society and their analysis, and ways

to live a meaningful and happy life. to live a meaningful and happy life.

GE 2202 938575 3(3-0-6) | GE 2202 938535 3 (3-0-6)
53TUMAVEINYEE dean oz Tan MInumAIed ANuinAIee A snly FITUMAURINYHE Faau uaz Tan MIdumAues ANuindues Amsnlu

des matlszauanudiFrlumsianndues anuduiusznig uyydn dues mavszavanuduia lumsianndies anuduiusszrang uyuivy

wyud uypdiudny uaz yyudiulan ﬂtymﬁmmﬁﬂ?ﬂzummmsﬁ%’?maﬁjémﬁu wywd uyudtudny uay wypdiulan ﬂq;mﬁa1mﬁﬂ§umamﬁﬁ%ﬁma§i’mﬁu
“l,u’d"qﬂmmzmﬁlmwﬁﬂmw1ma'11§u Wlums ¥ ined1atinnunune uagl 1ué'faﬂmmzmﬁmawﬁﬂmmménf’u B lumslsinedlianuvuie uazll

ANV ANNGY

CA 1012 Macro-environment, Media Effect and Media Literacy 3 (3-0-6) AN187%1

Elements and concepts of the macro-environment structure (political, economic,
social, technological, legal, and environmental structures), its relationship to media
and individuals, including the concepts of media literacy such as skills, tools,
vocabularies to understand the important role media play in shaping, reflecting, and

subverting the social realities, as well as skills of experiencing, interpreting, analyzing
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and making media products.

CA 1012 @UARBUTZAVNNAIN HANTZTNDYDIAD LAZNTFNITUTD 3 (3-0-6)
o A A [ o

paAlsznen uazuuRaNeIn Inseadnunadouseauurma (Mo

wsugne denu malulad ngrute uazdunadon) ANuFuRUTTzHIN

Tassaduaunadeuszauurma douazfuanyana SIWNWUIRANEINIANL

Y 1w A 1 @ A A o P o Yy 9 9 W

Jude 1w vz odlauasManIMIN I lsnnudidyvesunuimues

A v 9 A o 3 A o o a

dolumsain aziiou nierhmeanuiuasavesdiny invglumsi

2 a 7 a A& g
T_IiZ?f‘]aniﬂ! fﬂi?]ﬂ'ﬂﬂ NITAUATIEN LA fﬂﬁﬂaﬂﬁ@ nJuﬁ'u

CA 4010 Law and Ethical Concerns for Communication 3(3-0-6)

Freedom, rights, duties, responsibilities and ethical considerations of communication
professionals, libel law, printing regulation, copyright law, advertising regulations and
self-regulations, telecommunication and broadcasting regulations, internet regulations,
rating and censorship of entertainment materials.
CA 4010 ﬂQWNWEJLLﬂ%‘l)%ﬂ"ﬁiiﬂﬂﬁé’é)ﬁWi 3(3-0-6)

& { o A a ¥ A v A 4 o
ﬂg]wmw’sllﬂgﬁﬂ’mmﬁ?mw ans Wl!']‘Vd'lll,ﬁzﬂ'J]ﬂJiﬁJWﬂ%ﬂUﬂlﬂ\?ﬁ@ﬂJ'\]ﬁ‘]fu wnan

a 4 vy A v wa a o
IYDITU ﬁﬂﬁ’]iu?a‘]ﬁu ﬂ{]ﬁﬂ’lﬂ'ﬂﬂ'\]ﬂﬂ’ﬁﬁuuﬂigu’lw WISTITFUYYANTITNUN

r'd
NIENFUYYAAVANT WﬁﬂﬂQﬁMWﬂLLﬁmﬁEJTJ‘L]QTJGITHﬂ1§ﬂ1ﬂﬂ@l£ﬁ§lul631u6ﬂﬁ1

v o & = o a a o &
ﬁﬂiiﬂimﬂﬂﬂﬂﬁ%"]ﬂﬁﬂwu‘ﬁ ﬂj;]'ﬁll”lﬂ!,ﬂﬂ']ﬂllﬂi]fﬂi’J‘V]qjﬂﬁﬂﬂulmgiﬂiﬂﬂu”lﬂll

' ¥
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Tinlasumlas

1A 4 ] a
4.3 NQNITINYBIAITAT 3 UGN

A 4 1 a
4.3 NRNITINYHUAITAT 6 UIYNA

GE 1102 Introduction to Philosophy 3(3-0-6)

Discussions on basic philosophical problem of western and eastern philosophies, such
as reality of human existence and essence, human true happiness, value of life, human
freedom, and Self and society, including important issues on metaphysics,

epistemology, and moral philosophy from Empiricism, Rationalism, Determinism,

Existentialism, and Confucianism.

GE 1102 Introduction to Philosophy 3(3-0-6)
History of Western, Greek, modern, and contemporary philosophy, focusing on
metaphysics, epistemology, life value and application.
GE 1102 USyayuiioady 3 (3-0-6)
Usziamansiyanaz fuan Usyannin dSvanaiolu Ussaniaueds Taouiu

Aa (v a 1 AAa 79 ¥
anlFya e guasIn tagmsdssyna ldy

Tutimsnlasuulas
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GE 1102 V5wauiloady 3 (3-0-6)
ﬁﬁ'aﬂmﬁwﬁmﬁuﬂﬂgww‘ﬁyuzmﬂumﬂﬁ"ﬁvtymziuﬂﬂuazmi”uaaﬂ U AINDTI
YOITADNITHATAITADZVDINYHE ANUFUURITIV0INYBE AuAIUDIFIN
Eamuesuy s tazsamuazdiny TaudaiteenlSyandidnn

o o a v A da a a o a
iUu"Iil'!l]i"]fiUuW Lma‘i‘l]i"lfillﬂ"l]ﬁilg NnansUszaumsalten IHANAUYY LYAITY DA

Y
NNMSUIY Llﬁgﬁ/ﬂ'ﬁﬂl\i%ﬂ

GE 2101 World Civilization 3 (3-0-6)
Development of human society, rise and fall of civilization, achievements and heritages
of Western and Eastern Civilization since ancient times in order to understand their
roots: globalization impacts on modern societies, cross-cultural society.

GE2101 91385550 1an 3 (3-0-6)
Fannmsvesdeanuyud mIafauazmIauaasuedesosisy anudu e
UIANU ’t‘)TiEJ"fl'i'5119'13’Sﬂﬁﬂuﬂ%@ﬁﬂﬁii%ﬁ%’iﬂﬂﬂﬂgjﬁllﬁifmiﬂi”lﬂ! Lﬁﬁ]&‘ﬁ}ﬂﬁ]
wazlszgndnuuazranssnuvesTamiimidedenulugaagiiunas danuus

ANUANINUTTTY

ATHERLGE

1A a 4 a 4 ] a
4.4 NQUIFNINMTATLUASAUATITAT 6 UIYNA

1A a 4 a 4 ] a
4.4 QUIFNINNMTATUASAUAAITAT 3 NUIYNA

BG 1301 Fundamentals of Statistics 3 (3-0-6)
Descriptive statistics, probably theory and inferential statistics, summarizing of data in
tables and graphs, computation of descriptive statistics, rules of probability, probability
distributions, confidence interval estimate of population parameters, hypothesis testing
and simple linear regression.

BG 1301 ﬁﬁaﬁyugm 3(3-0-6)
anaFanssau ngpianuinziluayadaieyuiu mahaustdoyadie
asuaznswl msdauun Tdudhgaiunans msdamsnszate nguganuinng
i manvanesainingdlu matszanam mimageuauyAzIv Haz

AnduriuTog1dY
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GE 1301 Environmental Science 3 (3-0-6)

General science, scientific approaches, understanding the interrelationships of the

nature, identification and analysis of environmental problems, application and

alternative solutions for preventing and solving the environmental problems.

GE 1301 aneenaasasnadon 3 (3-0-6)

a < & a a 4 9 v o

’J‘V]El"l?ﬂﬁ@li“l/l']hlﬂ NTITUIUNTAANWNINYIFTAT mmwﬂi}mmauwu'ﬁmm
a a 4 2 Y 9 Y as
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anN5183%1

2 HUIAIBURNIE 100 ¥iu78nA

2 HUIAIBURNIE

102 ¥118ne

2.1 AQUIIMNY 42 Wene

2.1 AQUITIMAY

36 H1UNA

CA 1017 Introduction to Creative Communication Design 3(3-0-6)
Prerequisite:  CA 1001 Introduction to Communication
Basic principles and artistic elements of creative communication and of the
relationships between them, creative and structural elements of short stories, poetry,
and film, Idea generation and organization across media platform for story-telling,
story-telling forms and techniques, principles and applications of structures and forms
of story-telling including applicability of these elements to other creative media.
Students will be assigned to express their understanding of the course content in the
creation and presentation of works in different media.
4 9 -
CA 1017 MI90NUUUFDRTNATIALDIAU 3(3-0-6)
’ ¥
YIWINI: CA1001 MsFom1siiiovau
o 2 s A oy ¢ o o & s
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CA 2018 Consumer Insight 3(3-0-6)
Prerequisite: CA 2016 Psychology for Persuasive Communication
Framework for customer insights, aspect of consumer decision-making and application
of these insights into communication and marketing propositions, fundamentals of
customer value management, research tools and techniques for developing customer
knowledge, customer insights and for becoming more customer-focused in the context
of all communication campaign such as advertising, public relations, Live Event
Creation and Management as well as the New Media communication.
CA 2018 M3 T3 TnauFdn 3(3-0-6)
a a a A - v Y

YININ: CA 2016 i)ﬁ?ﬂﬁl7ﬂ75ﬁ2’)ﬂ'75!7’ll@ﬂ7iTLI?J'LI'ITJ??J
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NM 3401 Production for Communication Tools 3(2-2-5)
Prerequisite: CA 1002 Introduction to Photography and Cinematography

Audio production, theory of sound, recording techniques, digital audio workflow, mix
down theory and techniques, video production process, shooting board and
vocabulary, cinematography, basic video editing.

NM 3401 miseanasesilensdons 3(2-2-5)
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CA 1001 Introduction to Communication 3(3-0-6) CA 1001 Introduction to Communication 3(3-0-6) Tunlasuuilas
Principles of communication, definition and types of communication, including Principles of communication, definition and types of communication, including
principles of intrapersonal communication, interpersonal communication, small group principles of intrapersonal communication, interpersonal communication, small group
communication, public communication and mass communication. communication, public communication and mass communication.
A X 9 A A 9
CA 1001 MIa0E1LUDIAY 3(3-0-6) CA 1001 MIFoe151UDIAY 3(3-0-6)
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CA 1002  Introduction to Photography and Cinematography 3(2-2-5) CA 1002 Introduction to Photography and Cinematography 3(2-2-5) linlasunlas

Basic theories and practice of photography and cinematography, uses of
equipment, composition, principles of setting, types of lens through the
applications in digital photography. Students will be assigned to create photographs
suitable for various types of communication.
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Basic theories and practice of photography and cinematography,

uses of equipment, composition, principles of setting, types of lens

through the applications in digital photography.

Students will be assigned to create photographs suitable for various types of communica
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CA 2004 Introduction to Advertising 3(3-0-6) CA 1021 Introduction to Advertising and Branding 3(3-0-6) nlasusiasiedn nasure

Theories in advertising and basic methods of advertising, role
of advertising, products and services to consumers, analysis
of products, markets and consumers, process of advertising,

advertising planning, selection of media, judgment of advertising

Theories in advertising and branding, basic principles of advertising and branding, role
of advertising and branding, products and services to consumers, analysis, markets and
consumers. The course also covers process of the media selection, judgment of

executions for advertising and branding, function and services of advertising and
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execution, creation of advertisements, function and services of
advertising agency, ethics and responsibility in advertising.
¥
4

CA 2004 M3 lunauiiosnu 3(3-0-6)
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branding agency, including ethics and responsibility in the professions.

CA 1021 3 laandloady 3(3-0-6)
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CA 2005 Introduction to Public Relations 3(3-0-6)

Basic principles of public relations, process of public relations, target group and
equipment in public relations work, characteristics of public relations in organizations,
such as business organizations, government departments and public charity
organizations, including ethics for public relations.
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CA 1022 Introduction to Public Relations 3(3-0-6)

Basic principles of public relations, process of public relations, target group and
equipment in public relations work, characteristics of public relations in organizations,

such as business organizations, government departments and public charity

organizations, including ethics for public relations.
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CA 2007 Introduction to New Media and Broadcasting 3(2-2-5)
Influential histories of communications media and technological development,
focusing on the shift from analog to digital practices and cultures that began mid-
century and continues to the present, the development of radio, television and Digital
Media, general program production, function and relationship between different
personnel involved, including basic production of Digital Media projects.
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CA 1024 Introduction to Digital Media Communication 3(2-2-5)

The course addresses the influential histories of communications media and
technological development, focusing on the shift from analog to digital practices and
cultures that began mid-century and continues to the present, the development of
motion picture, radio, television, and new media, general program production, function
and relationship between different personnel involved, including basic production of
digital media projects
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CA 2015 Introduction to Performance Communication 3(2-2-5)
Basic principles and the process of communication through performance, shows,
events, etc. including work flow, personnel and job allocation needed in putting up a
performance as well as considerations to be made for a stage and a broadcast.
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CA 1023 Introduction to Live Event Creation and Management 3(2-2-5)
Basic principles and the process of communication through live shows, event and
performance etc. including work flow, personnel and job allocation needed in putting
up live events as well as considerations to be made for a stage and a broadcast.

CA 1023 fﬂﬁﬁ%}Nfﬁﬁﬁ’Llagﬂﬁﬁlﬂﬂﬁ\ﬂuuﬁﬂilﬁaﬁﬁlu 3(2-2-5)
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CA 2003 Presentation Technique 3(2-2-5)
Various techniques in presentation, public speaking and
the use of audio-visual equipment in presentations to help
students develop communication skills.

CA 2003 (NANAMNTHIEUD 3(2-2-5)
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CA 2019 Communication Arts Research 3(3-0-6)
Prerequisite: BG 1203 Fundamentals of Statistics
Principles and methods of research process, framework,
and methodology, including application of methods in
research for development of projects in communication campaign.
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CA 1025 Computer Graphic Design 3(2-2-5)
Strategies to use broadcast and multimedia applications for communication, multimedia
tools and various computer applications for creation of communication materials.
a 4 a
CA 1025 M309nuUUNUABNNAADTNT 1NN 3(2-2-5)
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MGT 1101 Introduction to Business 3 (3-0-6)
General introduction to business, philosophy, objectives and responsibility of business
enterprises, business vocabulary, business and its environment emphasizing
fundamental principles of organization, legal forms of business ownership, business
activities concerning personnel, accounting, marketing, production and finance.
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MGT 2900 Principles of Management 3 (3-0-6)
Prerequisite: MGT 1101 Introduction to Business
Principles of management: planning, organizing, leading and controlling, theory of
management as applied to modern corporate structure, management policies,
departmentalization, centralization, and decentralization, line and staff functions and
human resources management.

MGT 2900 NANMIIANT 3(3-0-6)
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MGT 2280 Principles of Marketing 3 (3-0-6)

Prerequisite: MGT 1101 Introduction to Business

Principles and problems involved in transfer of goods and services from producer to
consumer, consumer’s buying motives, basic product, price, promotion mix strategies,
and improvement of marketing efficiency.

MKT 2280 Wanmsnaia 3(3-0-6)
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PC 3305 Script Writing and Analysis 3(2-2-5)
Prerequisite: CA 1001 Introduction to Communication

CA 2015 Introduction to Live Event Creation and Management
Principles of storytelling for performance, elements of script and story-telling, creating
theme, plot and story as well as creating characters, creating conflicts for continuity
story, use of dramatic and character’s actions to tell the story, critical analysis of script
structure, genre, theme, style, sub-text meaning, dramatic event, and point of view of
the story-teller, actor, director, designer, and audience including critique writing.
PC 3305 M3ABULAZMIIATIZHUN 3(2-2-5)
YININ1: CA 1001 msdemniioads

CA 2015 MITOMITNITUAANTIOIA Y

LIVE 2101 Script Analysis and Creation for Live Events 3(2-2-5)
Prerequisite: CA 1023 Introduction to Live Event Creation and Management

Critical analysis of script structure, genre, theme, style, sub-text meaning, dramatic
event, semiotics and point of view of the story-teller. Principles of storytelling for live
events and performance, elements of script and story-telling, creating theme, plot and
story as well as creating characters, use of dramatic and character’s actions to tell the
story.

LIVE 2101 msaniziuasaduassaundmiununan 3 (2-2-5)
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PC 3306 Marketing Management for Performance Project 3(2-2-5)
Prerequisite: AD 3101 Principles of Marketing Communication

Marketing for performance, principles of financial and budgeting management, writing
a proposal, setting up marketing/ PR plan and developing communication plan for
marketing and evaluation.

PC 3306 M39ANIMIADIATIHTL IATINITOULEAL 3(2-2-5)
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LIVE 3104 Marketing Communication for Live Events 3(2-2-5)
Prerequisite: MKT 2280 Principles of Marketing

Marketing for live events and performance, principles of financial and budgeting
management, writing a proposal, setting up marketing/ PR plan and developing
communication plan for marketing and evaluation.
LIVE 3104 fﬂi?‘f@ﬁ?ﬁﬂ1iﬁﬂ1ﬂﬁ?ﬁ§ﬂﬂuuﬁﬂﬁ 3(2-2-5)

Y3 WI1: MKT 2280 Principles of Marketing
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PC3307 Visualization of Stage/ Event 3(2-2-5)
Prerequisite: CA 2015 Introduction to Live Event Creation and Management PC
3301 Art and Literature Appreciation

Principles of visualization on stage/event, function, consistency of performance
visualization elements, basic design concept of scenery, prop. costume and lighting,
introduction to performance / event art direction, understanding in principles of design
process , conceptualize and stage visualization interpretation

PC3307 Viudailvoani/ drun 3(2-2-5)
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LIVE 3102 Art Direction for Live Events 3(2-2-5)
Prerequisite: LIVE 2102 Design for Live Event Creation and Management

Art Direction for live events and performance. Function, consistency of performance art
directing and visual elements, design concept of scenery, property, costume and
lighting, and Multimedia in live events and performance. Understanding in principles of
corporate design, interpretation and conceptualization for live events and performance.
LIVE 3102 fnudaildmsnauudas 3(2-2-5)
Y303 LIVE 2102 m3eenuuudmiumsaiassauazmssamsnuuand
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PC 4306 Stage/Event Management 3(1-4-4)
Prerequisite: CA 2015 Introduction to Live Event Creation and Management
Stage/event management conceptualization, fundamentals of stage management,
process of stage management from pre-production to post-production, responsibility of
stage management function, and internship in function of stage management in
performance/event organization
PC 4306 M3IANTNIN/NMTUEA 3(1-4-4)
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LIVE 3105 Stage Management for Live Events 3(1-4-4)
Prerequisite: CA1023 Introduction to Live Event Creation and Management

Stage/ management for live events, process of stage management from pre-production,
production to post-production, responsibility of stage management function, and the
preparation for internship in function of backstage in live events production.

LIVE 3105 Msmaunn 3 (1-4-4)
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LIVE 2104 Art and Literature Appreciation 3(3-0-6)

Prerequisite: CA 1001 Introduction to Communication
Aesthetic perspective, artistic styles, visual elements, performing arts, entertainment
media, literature, fine arts, music and film.
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LIVE 2104 Aailzuazissaundiony 3(3-0-6)
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LIVE 2102 Design for Live Event Creation and Management 3(2-2-5)
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Basic elements of arts and design in live events and performance,

basic designing such as point, line, form, shape, space utilization,

color, pattern, texture, balance, proportion, thythm, emphasis, unity

including the basic sketch design, conveying ideas, process of designer

working in costume, scenic, lighting design as well as unity of visualization in live events

LIVE 2102 ﬂ?iﬂﬂﬂLLUUﬁTﬁ%}’Uﬂﬁﬁ%}Nﬁiiﬁuﬁﬁﬁﬂﬁ%ﬂﬂ?iﬂuuﬁﬂﬂ 3(2-2-5)
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LIVE 2103 Acting for Live Events 3 (1-4-4)
Basic acting, understanding the relation between vocal and physical expression for
performance purpose including communication, physical and vocal preparation,
relaxation, concentration, body movement, space usage for performance, imagination,
emotion, creating character, character interpretation, creative movement, awareness,
objective of character for play, improvisation skill, scene interpretation, and integration
of vocal and physical skill for performance.
LIVE 2103 »Iuaay 3(1-4-4)
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LIVE 3101 Sound Creation and Production for Live Events 3(2-2-5)

Basic sound utilization and sound creation for performance/ live event. Principles of
sound classification, sound acoustic, influence conditions of sound quality. Sound
selection, sound creation, dubbing, sound effects for live event and performance, basic
recording, processes, and responsibility of sound function in live event and performance
production

LIVE 3101 msafuassaideaaznunandesluauiang 3(2-2-5)
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LIVE 3103 Show Directing 3 (1-4-4)
Prerequisite: LIVE 2102 Design for Live Event Creation and Management LIVE
2103 Acting for Live Events.

Show directing process of directing in live events and performance, responsibility of
directing function, script analysis, stage composition and blocking design, director’s
design concept, rehearsal process, conveying theme, concept and idea with directing,
and character analysis.

LIVE 3103 mM3mNUAIULLaad 3 (1-4-4)
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PC 4308 Live Event Creation and Management Workshop I 3(1-4-4)
Prerequisite: PC 3306 Marketing Management for Performance Project

Pre-production process of performance production, production planning,
budgeting /financial plan, script preparation, script interpretation, marketing and PR
plan, directing preparation, audition process, and research in theatrical design in
properties, scenic, costume, light and sound.
PC 4308 ﬂﬁﬁﬁmimsé@msmmam 1 3(1-4-4)

YINIV: PC 4305 MITANIMIAAIATIMTUNILLAAN
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LIVE 4101 Live Event Creation and Management Workshop I 3 (1-4-4)
Prerequisite: LIVE 3105 Stage Management for Live Events
LIVE 3110 Live Event Creation and Management Internship
Pre-production process of performance production, production planning, budgeting
/financial plan, script preparation, script interpretation, marketing and PR plan,
directing preparation, audition process, and research in theatrical design in properties,
scenic, costume, light and sound.
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PC 4309 Live Event Creation and Management Workshop 11 3(1-4-4)
Prerequisite: PC 4306 Stage/Event Management

PC 4308 Live Event Creation and Management Workshop 1
Production process of performance production, financial/ budgeting control,
marketing/ PR activities, script development, directing, rehearsal process, operating in
lighting and sound creation, creating scenic, properties, costume and make-up, theatre
management, technical run-through, dress rehearsal, opening show, working in post-
production and evaluation process.
PC 4309 ﬂﬁﬁﬁmimﬁﬁamimmﬁm 2 3(1-4-4)
YIWIN: PC 4306 M3TANININ/MIUAA

PC 4308 UIaMINsToasmatenaal

LIVE 4102 Live Event Creation and Management Workshop II 3 (1-4-4)
Prerequisite: LIVE 3104 Marketing Communication for Live Events

Pre-production process of performance production, production planning, budgeting
/financial plan, script preparation, script interpretation, marketing and PR plan,
directing preparation, audition process, and research in theatrical design in properties,
scenic, costume, light and sound.

LIVE 4102 m3sdjiianmsauadeassauazmssamsauuan 2 3 (1-4-4)
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PC 4310 Seminar in Live Event Creation and Management 3(2-2-5)
Prerequisite: PC 4305 Marketing Management for Performance

Live Event Creation and Management in varieties of different styles, problems in
cultural and social context, relation between art and therapy, Live Event Creation and
Management role and society, performance role for propaganda, Live Event Creation
and Management and collective community, theatre management in commercial
production, seminar management and presentation.
PC 4310 ﬁullu?ﬂﬁ?f@ﬁﬁﬂﬁllﬁﬂﬂ 3(3-2-5)
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LIVE 4103 Research Methodology for Live Events 3(2-2-5)

Research methodology and interdisciplinary approach to solve research problems.
Topics include asking the ‘right’ questions, procedures in conducting research, basic
principles of research, random sampling, questionaire design, experimental research
design, and content and research data analysis.
LIVE 4103 ms¥iveluauuaas 3(2-2-5)
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PC4311 Production Management for Performance 3(2-2-5)
Prerequisite: PC 3306 Marketing Management for Performance Project

Managing performance/event production, type of performing arts organizations,
production planning, organization chart, managing man power and duty, financial and
accounting, administrative function, managing the production process, producer role/

responsibilities, producing for commercial performance, legal and ethical concern for

production management

LIVE 4104 Project Management for Live Events 3 (1-4-4)

Integration of knowledge, skills, and techniques acquired throughout the course in order
to conduct research project proposal, managing, handling and planning for approval live
event projects, live event campaigns, and academic research projects.

LIVE 4104 M3U3H1399N15 1AFINTNULEAS 3 (1-4-4)
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PC 4311 MIsAMIMUMIHARTINTUMIUAA 3(2-2-5)
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PC 3321 Script Writing and Adaptation in English 3(2-2-5)
Prerequisite: PC 3305 Script Writing and Analysis

Script writing in advanced, selecting story for script adaptation, dimensions and
perspectives for adaptation, script adaptation for various purpose, revising script in
English for theatre, film and TV

PC3321 MsWeutazmsaaulasunnmioings 3(2-2-5)
YsWIN: PC3305 Msfiouuazns unsIginum
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LIVE 3201 Script Writing and Adaptation for Live Events 3(2-2-5)
Prerequisite: LIVE 2101 Script Analysis and Creation for Live Events

Script writing and creation. selecting story for script adaptation, dimensions and
perspectives for adaptation, script adaptation for various purpose, revising script in Thai
for theatre, film TV and other forms of live events.

LIVE 3201 ﬂm%ﬂuuazmiﬁmzﬂawmﬁm%”mmgmm 3(2-2-5)
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PC3322 Acting for Personality/ Social Interaction 3(2-2-5)
Prerequisite: CA 1001 Introduction to Communication

Acting Adaptation for personality development, mental and physical preparation, self-
acknowledgement, SWOT analysis, human nature, human perception, law of
attraction, self —esteem, self-confidence, gesture, facial expression, vocal training,
public speaking, wardrobe and make-up for different occasions.
PC3322 mmamLﬁamsﬁmmuﬂﬁﬂmw/ﬁﬂnzmﬁaﬂu 3(2-2-5)

. ¥
YIWIN1: C4 1001 Msdea1siiiodnu

LIVE 3204 Personality Development 3 (1-4-4)
Personality development, mental and physical preparation, self-acknowledgement,
SWOT analysis, human nature, human perception, law of attraction, self —esteem, self-
confidence, gesture, facial expression, vocal training, public speaking, wardrobe and
make-up for different occasions.

LIVE 3204 M3Na1yAanmniazinyzn1adiny 3 (1-4-4)
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PC 3324 Sound for Performance/ Event 3(2-2-5)
Prerequisite: CA 2015 Introduction to Live Event Creation and Management
Basic sound utilization and sound management for performance/ event production,
principles of sound classification, sound acoustic, influence conditions of sound
quality, sound equipment, microphone allocation technique (Miking), sound selection,
sound creation, dubbing, sound effect for live performance/ event, basic recording,
mixing down processes, and responsibility of sound function in performance/ event
production
o o @ 14
PC 3324 msmmsszum?fﬂqmmunmmm/%'inu'ﬂ 3(2-2-5)
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PC 4315 Fundamentals of Lighting 3(2-2-5)
Prerequisite: CA 2015 Introduction to Live Event Creation and Management

History of stage lighting , production process of lighting function, lighting instrument
and equipment, lighting practice, electricity for lighting, lighting plan, lighting cue,
script analysis for lighting design, lighting research, design concept, lighting sketch,

critical stage lighting, rhythm and emotion creativity with lighting.

LIVE 3205 Lighting and Multimedia Design for Live Events 3(1-4-4)
Prerequisite: LIVE 2102 Design for Live Event Creation and Management

Stage lighting and multimedia design, production process of lighting function, lighting
instrument and equipment, lighting and multimedia practice, electricity for lighting,

lighting and multimedia plan, lighting and multimedia cue, script analysis for lighting

design, lighting research, design concept, lighting sketch, critical stage lighting, rhythm
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PC 4315 M3IDOAMVDIAINUFIY 3(2-2-5)
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and emotion creativity with lighting.

LIVE 3205 m3seenuuuuaaazuiaaimeluaunaas 3 (1-4-4)
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PC 4316 Directing 3(2-2-5)
Prerequisite: PC3307 Visualization of Stage/ Event

PC 3323 Fundamentals of Acting
Basic directing, process of directing in performance, responsibility of directing
function, script analysis, stage composition and blocking design, director’s design
concept, rehearsal process, conveying theme, concept and idea with directing, and
character analysis.
PC 4316 M3MAUM3IUEAY 3(2-2-5)
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PC 4325 Costume and Make-up Selection 3(2-2-5)
Prerequisite: PC3302 Principles of Performance Design
PC3307 Visualization of Stage/ Event

Selecting costume and make up for performance, usage of costume, concept of

LIVE 3202 Costume and Make up 3 (1-4-4)
Prerequisite: LIVE 2102 Design for Live Event Creation and Management
LIVE 3102 Art Direction for Live Events

Selecting costume and make up for performance, usage of costume, concept of costume
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costume and make up selection for performance, time and space for appropriate
selection, history of costumes, definition of costume, types of costume, costume and
fashion, process of costume design and selection, and straight make-up and fancy
make-up workshop.
PC 4314 M5AAATIIATOILAINBLAYMTUAINTT 3(2-2-5)
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and make up selection for performance, time and space for appropriate selection,
history of costumes, definition of costume, types of costume, costume and fashion,
process of costume design and selection, and straight make-up and fancy make-up
workshop.

LIVE 3202 193 04usamonas mauaanii 3 (1-4-4)
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PC4326 Scenery and Prop Creation 3(2-2-5)
Prerequisite: PC3302 Principles of Performance Design
PC3307 Visualization of Stage/ Event
Creating scenery and property in performance/ event, space utilization, scenery and
prop design process including design document, concept of scenery and prop, form
and style of scenery, idea and design concept, basic stage craft, materials and tools for
scene and prop creation and basic scene craft workshop.
Y J J
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LIVE 3206 Property and Scene Design for Live Events 3(1-4-4)
Prerequisite: LIVE 2102 Design form Live Event Creation and Management

LIVE 3102 Art Direction for Live Events
Creating scenery and property in live events and performance space. Utilization of
scenery and property design process including design document, concept of scenery and
props, form and style of scenery, idea and design concept, fundamental stage craft,
materials and tools for scene and prop creation.
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LIVE 3206 Miasnassaninuazgilnsailszneuninluanuuaas 3 (1-4-4)
Prerequisite: LIVE 2102 M300nUU &M UM 31903 5A1AZAT9AM T NIULEA
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LIVE 3203 Advanced Acting for Live Events 3 (1-4-4)
Prerequisite: LIVE 2103 Acting for Live Events

Advanced acting to interpret and analyze script the use of imagination, emotion,
creating character, character interpretation, creative movement, awareness, objective of
character for play, improvisation skill, scene interpretation, and integration of vocal and
physical skill for live events and performance.

LIVE 3203 mmﬁmﬂ%uqq 3 (1-4-4)
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LIVE 4201 Art and Culture in 21" Century 3(3-0-6)
Cultivating art and culture in 21" Century and Learning cross-cultural theory in terms of
its physical, geographical, psychological, linguistic and ethonological frameworks to
enhance ability to recreate stories in live events and performance for its audiences.
LIVE 4201 Aadzuazamsssuluanissud 21 3(3-0-6)
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LIVE 4202 Cultural Events and Festival Management 3(2-2-5)

A wide range of cultural events and the management of cultural events and festivals
around the globe to gain a deeper understanding of festival and cultural event cores and
structures from the transformation of the media industries by political economy, culture

and technological changes, and trends include international media policies, and how
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such transformation creates an impact on content across media platforms in live events
and performance.

LIVE 4202 (MUUE@AIN IS TNLazMIdamsnunadia 3(2-2-5)
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LIVE 4203 Promotion and Strategy for Live Events 3(2-2-5)
Promotion and strategies of live event and performance marketing as a theoretical
framework within the entertainment industry that ranges from live performances, live
events and media-related performance located as the core concern. The application of
promotion and strategy of marketing concepts relevant to various kinds of entertainment
industries, budgeting considerations and propositions, identifying and analysing target
markets and audiences, and selling and presenting live events and entertainment
products
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LIVE 4205 Approaches and Concept of Criticism in Live Events 3(3-0-6)
A survey of significant approaches and concepts of criticism to live events and

performance to employ interdisciplinary methodology and begin with an introduction to
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formalism, realism, the concept of authorship in live events and performance. The
structuralism, post-structuralism, and specific strains of critical thinking and criticism.
Performance theories together with the important theorist figures in the field will also
be examined.

LIVE 4205 35uazranmslumsingalauuans 3(3-0-6)
FuaznanmalumsdnsaaunaauitelFUuuunasiiveslaseadaion doe
HouuwuINAUSIIvvesdad vnunanas Tassadwiion naslaseadwiion wag
nquAnuazdmMnEInsaiedivanms nqugmsuaasiinuanswdnelufuin

aa = A a t4
NHYHHNITAITIIASIDIALIDINTITIVITN

PC 4327 Selected Topics in Live Event Creation and Management 3(3-0-6)
Prerequisite: CA 2015 Introduction to Live Event Creation and Management

Live Event Creation and Management development in social context, Live Event
Creation and Management effect or phenomenon of Live Event Creation and
Management in society, culture and people.
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LIVE 4204 Selected Topics in Live Event Creation and Management 3(3-0-6)
Prerequisite: CA 1023 Introduction to Live, event and Performing Arts Management
Live Event Creation and Management development in social context, Live Event
Creation and Management effect or phenomenon of Live Event Creation and
Management in society, culture and people.

LIVE 4204 1190fnassmumsasaassauazmssamsauueaad 3(3-0-6)
YsWIN: CA 1023 msasn as3fuaznssAms uanaiioadis
ﬂ'liﬁ,ﬁl\l’LIT\?'IH@%}'ILIﬂWiﬁ%}'lﬂﬁiiﬁll,ﬁgﬂ'li"lTﬂﬂ'li\i']HLlﬁﬂ\i GLH’U%?J‘VNI@Q&Q?]N
NaﬂigﬂﬂﬂlﬂQ\?Tuﬁ}WUﬂ'liﬁ%}'lﬂﬁiifﬁmgﬂ?i%ﬂﬂ'liﬂ'luuﬁﬂﬂ W%ﬂﬂﬁ'lﬂaﬂ'lﬁﬂiﬁllﬂﬁ

nuamumsaduassaazmssamsaunaa ludiny Jausssy wazdau

2 = I . A

nlaguyswimn wasusain
4 A a . -

1agureIN uazAmIosUY

518997

156




